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The recent economic growth and increased visibility of Brazil in world affairs and 

politics has not been followed by a number of publications geared to the teaching of the 

Portuguese language to those interested in doing business in the country.  Students and 

instructors alike struggle with the scarcity of didactic materials devoted to the teaching and 

learning of Portuguese for specific purposes. The publication of Working Portuguese for 

Beginners is thus timely and a relevant contribution for the studies and teaching of Portuguese 

and Brazilian culture.   

The book’s introduction suggests how to better work with the material, emphasizing the 

objectives of gaining communicative language skills to be used “within the context of the 

everyday Brazilian world” (xiii). As the authors put it, “[The book] is intended for students or 

working professionals with little or no prior knowledge of Portuguese” (xiii). For that reason, 

there’s also a useful introductory part on pronunciation and orthography, which provides 

beginners with a basic understanding of phonetics in Portuguese. The following six units and 24 

lessons have the work environment and work relationships as their backdrop. Lessons begin with 

an explanation of their objectives, defined based on (1) Communication Skills, (2) Culture and 

Business Relations, and (3) Grammar. Each one of the lessons is thematically organized and 

opens with four dialogues, which will introduce both a grammatical structure and a cultural 

concept. Related to the themes presented in the dialogues comes a vocabulary list with words and 

expressions in different registers, as well as lists of pertinent pronouns, adjectives, verbs and 



adverbs. A grammatical explanation precedes the “Practice” part, with several exercises divided 

into (1) drilling exercises (Prática), consisting mostly of multiple choice and fill-in-the-blank 

exercises; (2) a conversation portion divided into “Experiência” and “Conversa”, in which 

students will respond to questions and engage in conversations using language in daily contexts 

and in the work environment; (3) a longer text for reading and comprehension activities  

expanding upon or introducing new  topics presented in the dialogues.       

All the vocabulary parts and dialogues are recorded by native speakers who come from 

three of the main economic centers in Brazil, namely São Paulo, Rio de Janeiro and Belo 

Horizonte. Some contact with foreigners speaking Portuguese is also provided in a few 

dialogues. Therefore students will have contact with accents that they will most likely hear when 

doing business with Brazilians or in Brazil. Although such choice seems keen given the purposes 

of the book to serve those interested in doing business with Brazilians, a more nuanced 

introduction to Brazilian culture is missing in the book. That seems to be particularly the case in 

some “Cultura” sections. The short texts often are overly general and may feed into well -known 

stereotypes. As a consequence, theses sections don’t contribute much to a more complex 

understanding of Brazilian culture. The text in the “Cultura” section on Unit 1, Lesson 4, for 

instance, opens with the statement “A estrutura da família brasileira é semelhante à da norte-

americana, mas diferente na forma de se relacionar e de conviver” (84). Such introduction leads 

to the broad question in the Comprehension section “Como é a família brasileira?” Other 

examples of such statements and questions can be found throughout the book: “A grande virtude 

do brasileiro é a informalidade” (102), “O problema racial no Brasil é basicamente um problema 

econômico” (102), “Quem e’ o brasileiro?” (103), “De que cor é a sua pela” (103). Given that the 

targeted readership of the book is composed of adults – “students or working professionals” - 



wanting to communicate in Brazil or do business with Brazilians, the cultural sections such as 

the short paragraph on family relationships, as well as the types of questions offered in the 

“Comprehension” sections, will possibly be unsatisfactory in terms of their complexity.  

Experienced instructors will have to expand upon those statements and questions to enable 

optimal learning.  A revised edition offering other references such as websites with further 

information on the topics presented on the cultural sections is highly recommended and will 

significantly enhance the pedagogical value of the material. 

 The book closes with the excellent Unit “Using Working Portuguese.” Its purpose is to 

allow for students to develop and complete an independent project. It should give students the 

valuable opportunity to work on hypothetical situations similar to those they will face when 

working in the country or doing business with Brazilians.  
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